                                       Sponsorship Pack


[image: image1.png]CLAAM
FEST

p—
—




Join the success of
the Cla’am Fest

The
Clapham Festival

of music  & the arts
   Prepared by the Directors

July  2004
CONTENTS

2Introduction


2Summary


3Aims and Objectives


3Festival Description


5Sponsorship Invitation


5Platinum Package


6Gold Package


6Silver Package


6Bronze Package


6Contact Details



Introduction

The Clapham Festival of Music and the Arts (Cla’am Fest) is an annual Arts and Music Festival bringing  music, art and entertainment into the community.  The festival is dedicated to providing a cultural mix of high quality art and music, through a creative and inclusive schedule, in an environment accessible to all. With proper sponsorship this festival will be one of the most prestigious events in Europe, engendering a reputation for both excellence and ambitious programming. The festival will feature both local musicians and artistes just starting out on their career as well as some of the biggest names in the entertainment world. Clapham has a vast treasure trove of multi-ethnic talent. We want to involve as many facets of this talent in the festival to encourage community spirit. An edited version of some of the festival highlights will also be marketed to terrestrial, satellite television and radio during 2004. Forums, workshops and conferences are also being set up to augment the Festival

There will be a dedicated magazine, an education and outreach programme, a hiring Festival Orchestra and recorded material which will be commercially available. The Festival will also finance an Instrument Library designed to make rare and affordable musical instruments available to those whom otherwise would be unable to gain access. (eg; schools).
Sponsorship, whether through the support of the business community, individuals, trusts, foundations or public money, is vitally necessary to the Clapham Festival of Music and the Arts. Support funding will enable the festival to grow and expand whilst ensuring the lowest possible ticket prices for the general public and special concessions for the underprivileged. Access should never be denied. 

As part of the festival, the William Wilberforce Award scheme has been set up to acknowledge community spirit and services to the community.

Summary

The Festival will run for approximately two weeks annually. Other one-off events, workshops and master classes connected to the Festival will continue throughout the year.  The Instrument Library will be operational all year. The Orchestra of the Cla’am Fest will be permanently available throughout the year.

The Clapham Festival of Music & the Arts (Cla’am Fest) originated as an idea of the artist and musician, Stephen Bennett, who has been actively working on it since 1996.  The Festival is being organized and managed by Stephen Bennett, Founder and Artistic Director; David Hoyland, Music Director; Zed Rodgers, Theatre and Dance Director; and Chris Aldridge, Logistics Director all of whom have been involved in the setting up of the Festival. The total project cost is expected to be over £600 000. 

There are numerous unique business investment opportunities on offer.

Sponsorship packages are available from £300 - £10,000 +.  The funding will be spent on venues, performers, visual arts, production, choreography, live event recording, filming, publications (brochures, programmes, the magazine (including an E-zine, etc.), marketing, merchandising, advertising and administration activities. In kind sponsorship is also very welcome.

Additional revenue to sponsorship will come from:

* Advertising in Brochures and Programmes

* Ticket Sales

* Affiliated programmes and events

* Sales of recorded material

* Other Merchandising

* Hire from the Instrument Library

* Magazine sales

* Hire of Festival Orchestra

Aims and Objectives

The following aims and objectives are fundamental to The Clapham Festival of Music and the Arts.

· To create one of the most prestigious festivals in Europe.

· To bring the beauty of all the arts, including visual arts, music, theatre and dance to an appreciative wider audience.

· To gain a reputation for excellent and ambitious programming. 

· To be truly individual and in time financially independent.

· To create a positive entertainment experience.

· To encourage greater public participation in the arts.

· To unite our multi-cultural society and promote community spirit and service.

To broaden our range, it is intended that we include and possibly join with other Clapham based community projects and events.

Festival Description

The components of The Clapham Festival for Music and the Arts are:

· Theatre

· New Musical Composition

· Ballet and Modern Dance

· Exhibitions and Visual Art                                                             continued….
· Concerts – Contemporary and Classical

· Opera

· Plays and Play Readings

· Poetry Readings and Recitations

· Festival Arts Magazine

· Forums and conferences

· Cinematic Performances

· Workshops

· Live Recordings

· Street Parties

· Educational Programme

· Documentary Film of the Festival

Date of Festival

27 June – 18 July 2004

Target Audience

We aim to make the Festival as inclusive as possible, programming, choice of venue and ticket pricing will reflect this.

Location

Various venues around SW4 and including Clapham Common and Clapham Junction.
Confirmed for the festival at present:

· Desmond Decker and the Aces + The Beat 27th June 2004

· Gilbert & Sullivan Remembered 29th June

· Lunchtime recital by soprano Beatrice Freeman 1st July

· Creative Writing Workshop – The Way of Words  3rd, 10th , 17th July

· Love Box 3rd July – contemporary music
· The Ethiopians and Queen Omega 1 and 8th July 2004

· The G.A.P. – Guns and Proses  (poetry, music & open mike) 5th July

· The Commitments 8th July 2004

· A Grand Night of Comedy Charity Gala in aid of VSO 8th July

· Heroes and Heroines Opera Gala 10th July

· London African Gospel Choir 10th July

· Trojan Artists, Champions of SKA - Bad Manners & Pete Kelly July 11th 2004

· Piano recital by Herold Lester 13th July

· Lunchtime recital – soprano, oboe, cello chamber music 13th July

· Chas and Dave 14th July 2004 with comedy support
· Art Exhibition at Voltaire Studios throughout July 2004

· Lunchtime recital by mezzo soprano Sarah Tyler 16th July

· Last Nite of the Cla’ams – Fest finale featuring the Orchestra of the Cla’am Fest 

· The William Wilberforce Award for Community Spirit and Service presentation.

 Other acts will be confirmed shortly.
Events Currently Being Worked On:

· Open discussion of Sweden's greatest living poet: Tomas Tranströmer Presented and hosted by a senior member of the Swedish Academy and Nobel Prize Commitee. 
· Performance poetry & acoustic music evenings


· Classical Music Concerts
· Schools Events

· Bilbo. A musical for children (inspired by Tolkein). Children from the school/audience take part in the production
· Spanish Chamber Orchestra from Madrid
· Popular Music Events
· Opera Performances: Bizet's “Carmen”. Gluck's “Orfeo”. Rossini’s “Barber of  S”
· Dance Events
· Art Exhibition at Clapham Gallery and Jeffries Road Gallery
· Guns2Guitars – Musicians without borders

· Theatre Shows

· Par Lind Project. Swedish rock and classic rock music combo
· Photographic and Art Exhibitions

· Film Events
· Orchestra of the Cla'am Fest concerts
· Comedy Events

· Workshops

· Music ensemble from Palermo, Italy
· Drumming & Music workshops
· String quartet performances
· Theatre Play. Tim Heath in “Lytten Strachey by Himself ”
· Theatre Play. “Steamin”
· Contemporary Modern Live Music.
· Guitar recitals
· Creative writing workshops

· "Last Nite of the Cla'ams" . Orchestra and fireworks display
Sponsorship Invitation

The Directors of The Clapham Festival for Music and the Arts invite sponsors to support the Festival by contributing to production, public relations, marketing and administration costs. Although the benefits outlined below are generic to sponsors, it is important to understand that parts of the festival can be tailored to meet specific corporate goals and objectives.

The total project costs are expected to be over £600,000. Sponsorship packages are available from £300 - £10,000 +. The vast majority of the money is to be spent on the performers, venues, visual arts, production, choreography, live event recording, filming, publications (brochures, programmes etc) and marketing activities. A contribution from fund-raising will be donated to Phoenix P.A.W.S. the chosen charity of the Clapham Festival for Music and the Arts because of the help in kind given by that organisation.
Diamond Package

· Sponsorship Commitment: £600,000 + (corporate exclusivity)
Platinum Package

The benefits of the Platinum Sponsorship Package are:

· Branding opportunities and signage - total product/brand identification throughout the Festival.

· Uniform identification with all its attendant exposure and publicity.

· The right to be associated with the Charity Gala Event. The proceeds of which will go to Phoenix P.A.W.S.

· Corporate logo and links on the official Festival website

· The right to influence and generate media materials for the Festival.

· Print Identification - all printed materials will have sponsor identification. As a minimum the sponsor will be visually represented in press releases, media coverage, posters, flier advertising and point of sale outlets.

· Full-page advertisement in the Festival programme

· Display stall during the Festival - an opportunity to showcase promotional samples and material.

· VIP badges and VIP tickets to Festival events.

· Title Identification - the names of each platinum sponsor will be worked into all official and unofficial communiqués, publications interviews and editorial.

· Option to use The Clapham Festival of Music and the Arts logo on promotional merchandise

· Option to provide performers with clothing or material for promotional events pre-festival.

Sponsorship Commitment: £10,000 +
Gold Package

The benefits of the Gold Sponsorship Package are:

· Company logo on all fliers to be distributed to all outlets.

· Company logo on B1 posters.

· Company logo on A3 posters.

· Half-page advertisement in the programme.

· Corporate logo and links on the official Festival website

· Tickets to the Festival events.

· Display stall during the Festival - an opportunity to showcase promotional samples and material

· Option to use The Clapham Festival of Music and the Arts logo on promotional merchandise

Sponsorship Commitment: £6,000 – 10,000
Silver Package

The benefits of the Silver Sponsorship Package are:

· TV, radio and press advertisement identification.

· Company logo on fliers to be distributed to all outlets.

· Display stall during the Festival - an opportunity to showcase promotional samples and material

· Quarter-page advertisement in the programme.

· Corporate logo and links on the official Festival website

· Tickets to the Festival events.

Sponsorship Commitment: £2,000 – 6,000
Bronze Package

The benefits of the Bronze Sponsorship Package are:

· Company logo on fliers to be distributed to all outlets.

· Eighth-page advertisement in the programme

· Corporate logo and links on the official Festival website

Sponsorship Commitment: £300 - £2000
Contact Details

Mr. Stephen Bennett 

Founder and Artistic Director

The Clapham Festival of Music and the Arts (Cla’am Fest)
62 Clapham High Street

London   SW4 9UL

Tel: (020) 7720 5692

FAX: (020) 720 7995
Website: http://www.claamfest.org
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